
Abe Sailors ring bells for Salvation Army
MC3 Mike MCNabb

Penny Press Staff

USS Abraham Lincoln (CVN 72) Sailor, Aviation Electronics Specialist First 
Class Brad Hewey, accepts a donation during a Salvation Army Bell Ringing 
at the Seattle Outlet Mall in Marysville, Wash., Dec. 23.

Harold Buttlar, 106 gas-free safety engineer, lec-
tures USS Abraham Lincoln (CVN 72) Sailors in 
Building 2000 of Naval Station Everett, Wash., Jan. 
7 on the importance of gas free awareness within 
shipboard confined spaces.  
As Lincoln prepares to enter Puget Sound Naval 
Shipyard (PSNS) this spring for its scheduled 
dry-dock planned inremental availability, all of the 
ship’s crew will receive Buttlar’s training because 
it is an Occupational Safety & Health Adminitration 
(OSHA) requirement to train all who will be affected 
by the change.
*If you haven’t attended the class, today is your last 
chance at 8 am or 10:30 am.

On a cold December day, with snow still glistening from 
a storm the day before, a few dedicated and passionate 
Sailors wouldn’t let the weather stop them from making a 
difference.

Eight Sailors from USS Abraham Lincoln (CVN 72) took 
part in a Salvation Army Bell Ringing at the Seattle Outlet 
Mall in Marysville, Wash., Dec. 23.  They took turns ringing 
the bell from 10:30 a.m. - 3:30 p.m. in hopes of donations 
going to Salvation Army’s many charities.  

According to Personnel Specialist First Class (SW/AW) 
Richard Greenlee, who was responsible for putting the event 
together, the bell ringing was close to being canceled. 

The staff at Salvation Army informed Greenlee that they 
could cancel due to the weather, but he decided to give it a 
shot for the cause and the “spirit of Christmas.”  The results 
surprised him.

“It turned out really well,” said Greenlee.   “We raised over 
$200, which is really good considering the weather.  I thought 
it would be more like $75-$80.”  

If anyone could judge how well it went, it would be Green-
lee, who put together similar bell ringings at his previous two 
commands.

According to Greenlee, the Salvation Army does many things 
to help people.

“Many people don’t know that they actually offer drug and 
alcohol rehabilitation as well as help feed and shelter the home-

less,” he said.
Greenlee plans to continue doing the bell ringings every 

year.
He is also planning to put together a Relay for Life team for 

the command to race on May 30th, in Everett.   All donations 
will go to the American Cancer Society.  Teams are made up 
of 10 people.

For more information on the Relay for Life contact PS1 Green-
lee, via E-mail, at Greenlee.Richard@cvn72.navy.mil.
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Did someone say gas?
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2009 promises blockbusters in theaters

MC3 Joseph sCarberry

Penny Press Staff

2009 looks to be a promising 
year with blockbusters-a-plenty, 
hitting us with fantastic amounts 
of movies that many fans have 
been anticipating.

The year is starting out quick 
with big-budget films like “Ink-
heart” and the newest installment 
of the “Underworld” series. “My 
Bloody Valentine” sets horror 
movies into a new light this 
month, throwing their cards in 
with a recently resurfaced trend 
of making movies 3-D.

February brings us the long-
awaited (at least, for me) “Fan-
boys,” which is a spoof-doc-
umentary of Star Wars fans 
attempting to smuggle their way 
onto George Lucas’s home, the 
Skywalker Ranch, in order to see 
the “new” prequel movies early. 
And as a testament to my old-
school gaming love, “Street Fighter: The Legend of Chun-Li” 
will also be released. Say what you will, the Van Damme flick 
from the 90s was excellent and I look forward to this one as well. 
For those of you who are interested in horror flicks, old-school 
“Friday the 13th” is getting a face-lift and will be released in 
February (on the 13th! Those clever marketing guys! Too bad 
it’s not a Friday…). “Medae Goes to Jail” will be in the comedy 
line-up, with the “Pink Panther” sequel, if you dare get caught 
in the theater for it.

March will be bringing us “Watchmen,” which is another Ver-
tigo comic, along the lines of “V for Vendetta,” and it’s looking 
like it will be one of the biggest releases this year. “Monsters 
vs. Aliens” is the latest Dreamworks film, to be released in 3-D, 
which will be a winner for those of you who have children.

April will be bringing us more “Fast & Furious,” “Hannah 
Montana,” and “Crank.” A long awaited (for those of you who 
are otaku out there) “Dragonball Evolution” will be finally 

released, featuring a popular 
Japanese animated series set in 
live-action.

May will be a big month for 
comic book fans and Trekkies 
alike with “X-Men Origins: 
Wolverine” and the newest 
installment of “Star Trek.” Dan 
Brown’s “Angels and Demons” 
and “Terminator Salvation” are 
late bloomers in May as well.

June will be bringing us 
back with “Land of the Lost” 
and the “Transformers” sequel, 
along with other fun titles such 
as “The Hangover” and “The 
Haunting In Connecticut.”

July, usually known as the 
biggest “summer movie month,” 
lives up to its namesake with the 
newest “Ice Age” and “Harry 
Potter” films for the kids, and 
“2012,” the newest apocalypse 

film for adults. Fun for all ages!
The later months of the year, starting with August is where the 

big flicks start to die down. But fret not, there’s still plenty to look 
forward to with “G.I. Joe” and the newest “Final Destination” 
(in 3-D, no less!) in August; interesting titles like “Cloudy with 
a Chance of Meatballs” in September; “Toy Story 3:D,” “Zom-
bieland,” “Astro Boy,” and “Saw VI” in October; an untitled 
Three Stooges project slotted for November; and to cap it all off 
in December, the American animated series from Nickelodean 
“Avatar” and an untitled Clint Eastwood project.

This year is looking to be fantastic and full of economy-stirring 
blockbusters. So if you find time during the year, head down to 
MWR for your tickets, and go see your most anticipated movies 
on the big-screen.
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Military News
Disney makes having fun cheap for military

Sailor and Family support SOAR with free on-line tutoring

Special to the Penny Press

As Disney Parks ask “What Will You Celebrate?” and invite 
guests to turn their personal milestones into magical family 
vacations in 2009, America’s military personnel will have one 
more reason to celebrate: free multi-day admission to Disney’s 
U.S. theme parks.

With the “Disney’s Armed Forces Salute” offer, active and 
retired U.S. military personnel, including active members of the 
United States Coast Guard and activated members of the National 
Guard or Reservists, can enjoy complimentary, multi-day admis-
sions into Disney’s U.S. theme parks, great rates at select Walt 
Disney World and Disneyland Resort hotels, and additional 
special ticket offers for family members and friends.

“For so many of the men and women who serve in our U.S. 
military, time together with their families is cause enough for 
celebration,” said Jay Rasulo, chairman of Walt Disney Parks and 
Resorts.  “We are grateful for their service and hope ‘Disney’s 
Armed Forces Salute’ will allow our troops to create wonderful, 
magical memories with their family and friends.”

Through June 12, 2009, each active or retired member of the 
U.S. military can receive one complimentary three-day “Disney 
Armed Forces Salute” ticket for admission to both Disney land 
and Disney’s California Adventure parks.  During the offer 
period, active or retired U.S. military personnel also may make 
a one-time purchase of an adult or child three-day “Disney’s 
Armed Forces Salute Companion” ticket for up to five family 
members (including spouse) or friends for the price of an adult 
1-Day Park Hopper ticket.

Disneyland Resort hotels are also offering special room rates 
for active or retired military personnel.  For example, at Disney’s 

Paradise Pier Hotel, active or retired members of the military 
and their families may find hotel rooms starting at $119 per night 
during value season, with great savings during other times or the 
offer period.  The offer is available through June 12, 2009, and 
the number of rooms available at these special rates is limited.

For more information regarding “Disney’s Armed Forces 
Salute” at the Disneyland Resort, or to make reservations, mili-
tary personnel may call (714) 956-6424.

From Jan. 4 to Dec. 23, 2009, each active or retired member 
of the U.S. military may obtain one complimentary five-day 
“Disney’s Armed Forces Salute” ticket with Park Hopper and 
Water Park Fun and More options.  This ticket is valid for five 
days of admission into the four Walt Disney World theme parks, 
plus a total of five visits to a choice of Disney water park, Disney-
Quest Indoor Interactive Theme Park or certain other attractions.  
During this offer period, active or retired U.S. military personnel 
may also make a one-time purchase of up to a maximum of five, 
five-Day “Disney’s Armed Forces Salute Companion” tickets for 
$99 per ticket, plus tax, for family members (including spouse) 
or friends.  Although this ticket for family members and friends 
does not include either the Park Hooper or Water Park Fun and 
More options, this ticket can be upgraded to add either such 
option, or both, for an addition $25, plus tax, per option.  All 
tickets and options are non-transferable and must be used by 
Dec. 23, 2009.

Ask about the great rates that may be available at select Walt 
Disney World or Disneyland Resort hotels for active or retired 
military personnel during this offer period.

For more information, or to make reservations, active and 
retired U.S. Military personnel may call the ITT office on their 
base.  Information is also available at www.disneyworld.com/
military.

Special to the Penny Press

Navy children now have access to a free 
Web site that provides students and parents 
with education resources.

Navy Child and Youth Programs is 
bringing SOAR, Student Online Achieve-
ment Resources (SOAR), to Navy families 
through a grant from the Department of 
Defense, in partnership with the Uni-
versity of Northern Iowa, The Princeton 
Review, Houghton Mifflin and the Mili-
tary Impacted Schools Association.

“SOAR offers tools that can identify 
academic strengths and weaknesses in 
math and reading for students in grade 3 
through high school,” said Chuck Clymer, 
Navy Child and Youth Programs education 
manager, Commander, Navy Installations 
Command.

“With Navy families being highly 
mobile, SOAR provides assessments that 
are aligned with state learning standards 
and provides immediate feedback to stu-
dents and parents.”

According to Clymer, the Web-based 
tool can be used to instruct students in 
math, reading and language art through 

interactive tutorials.  The lessons are self-
guided and have audio components so 
students can work independently or with 
their parents.

SOAR also provides parents with 
educational resources written specifi-
cally for them.  They can access their 
child’s account to see how their child has 
performed on the tutorial activities and 
tests.  Links to state Web sites and other 
educational resources can help parents 
learn more about a state or district that the 
family may be moving to in the future.

For more information on SOAR, visit 
www.soarathome.org.

Courtesy of Walt DisNey publiC affairs
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Final Thoughts

Top 10 signs you’ve had way 
too much caffine...

Editor’s Top 10  Shipmates
The strength of a warship lies in the hearts and hands of its crew.

Penny Press is an authorized publication for members of the military 
services and their families. Its content does not necessarily reflect 
the official views of  the U.S.  Government, the Department of De-
fense, the Department of the Navy, or the Marine Corps and does 
not imply endorsement thereby. All articles are subject to editing. 
Due to a need for timely news stories, there is no guarantee when a 
particular story will run.
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MC3 Kat Corona
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Media Department

10. You manage to say 
every word ever uttered in 

15 seconds.
9. When you drink water, 

out comes Folgers.
8. You have quoted every 
line from Monty Pyhon’s 

Holy Grail.
7.  Eveyone you work with 
has been given a nickname 

by you.
6. Instead of catching a ride 
home, you decide to run all 

18 miles.
5. You know Juan Valdez 
personally; he owes you a 

cup of coffee and $10.
4. You’ve been rambling for 

six days straight.
3.  You sold your first born 
child for some premium, 

roasted, Cloumbian coffee 
beans.

2. Every barista in town 
knows you by name.

1. You decide to grow a 
mustache to “savor the 

flavor.”

Photo by Hon. Keith D. Freedman

Aaron Freedman, 9, a third grader at Listwood School in Wets Irondequoit, N.Y., 
made a cake replica of USS Abraham Lincoln (CVN 72) for his Cub Scout Pack’s 
annual Bake Off.  Aaron and his family run service projects for the ship’s Jewish 
Community and have made friends with several members of the crew including 
Aviation Boatswain’s Mate (Handling) 3rd Class Marie Kinzer who the cake was 
dedicated to.


